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Both the PZB model and 7P framework will be used as the main framework
to think logically and learn rationally in this course. Besides the traditional
marketig theories, this course will introduce some advanced service
marketing concepts. To reinforce the effective application of related theories,
besides the lecture of related theories, this course will also emphasize the
presentation, analysis, comment, and discussion for some practical cases.




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(- ) Mznar (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CRERERE TARA S T RO 4 ) 2R

( ) R RSAR SR P AR W i 2 r;&f‘—’j s T 2 TER % PRk B
ﬂﬁi:ﬁrﬁﬁ;‘li HEC-P~AR P - 37 -

(C)FE8E TP g% $1-62 5@ TENERFEETT (b4 i TP BE &
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

() 'F%“T’Téiﬁffrgﬁﬁﬁﬁ [$REE T CDPsid ) c HARE P HREHE
D) ) SR RITEA SR T AR A o
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

’ﬂ*‘ e 0 (0 <) St p (%) il
i ~ T w8~
5 PR & | k(PP Al 4
1 &?ﬁ%ﬂﬁ%%%%“%éﬁ% MBI ¥ | Understand the chracteristics 2 AEF
N and related theories of
services management;
2 | AR SRR AR TS AT SE A9 LA Understand and use the skills 3 ABDEF
of services marketing;
3| BEARIRFEAITHINERIER Understand the practical C3 ABCDEF
application of services
marketing;
4 | HEBBEG O HETFNED, Cultivate the abilities of C5 | ABCD
analyzing and commenting for
practical cases,
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