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SEMINAR IN MARKETING MANAGEMENT
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Marketing—oriented thinking is a necessity in today’'s competitive world. This
course is aim to enhance students’ knowledge about how to carefully
analyze needs, identify opportunities, and create value—laden offers for target
customer groups that competitors can't match
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increase innovativeness

KEPERZEE > 287822

; KE D o ik R
13 R2 AT K R Hit TS FEL P ERAR
2| WHAT R ARE ERUSRES I A G ERES FL AR
3|1 FEAEEMELBAED HE WL PHEREAR

4 | BIRARETEL A FTRE R F ERISRES EIN AR G ENES i g




AFARZ RFERF o AR EFER

R EREAAF R
_‘—w,e 2% B B [ > > 4 ST
& AR ii;w?w ik g RBOi 4 > UL KR PRI R RTRT
. i-}d\mi Y B s Toadeh v A K iFEr T
* FaEo REFRAREERRRY DAk AR T
B
s AR R AR A€ e B> P # R A K
& FEAK m,i%{} g - BB A KRR
%% EN R °
O A RS A F 2 FRPESICMIRT S 0 F A ERRA
e FuE A R 4G R AL
e b i,t%_l_ ﬁ"ﬁ’?’“fr%?ﬁiﬂa%\ » T ‘/"‘* %‘Eéiﬁ#&ﬂ' "’%JP‘L‘ L‘JL’J’JE f;‘b
‘ 3&1: E‘_.‘ k] 3 o
B ’/;L;"'% 3 2k, LA 2 | 5t o
O BERE AE L GIRB Set  E2 T k2 EAR
22 A 3\ X Moo iF 3 0k, 1 X =X A g N
LT WA LAF LB B RETREERI A6 T
[ S ERE A 1 s
. , o X 4L ¥ b B RN M, JE 2l ¥ ¥ L 3 2 A (E L
O # B & {f AFENEPFL RN RAEH fifﬁ E 3 AR
® ok E R £
i,t 22 2o i . PR
o P Az i % (Subject/Topics) # 2
106/09/18~
= D/\Zﬂ 4= "\, H %
U 060024 AR LB RATSE A B
106/09/25~
s 2= B I\
21 106/10/01 W RAT B AR
106/10/02~| o, 4 s N
3 logs100g | A RAE BH ok EH
106/10/09~| o yo o e N
Hioetoss | 70 B RRHRE A RAAE %ﬂﬁﬂ%%‘fﬁ W E A
106/10/16~ . .
> 5 E;v‘%."fjf‘ &iid /\‘%
S| oss100e | TP ETRAFRIHEALA] &
106/10/23~ o .
29 A g 2, PR =X By
%1 106/10/29 JE S AL B 5o 1R SRR
106/10/30~| e 1o e 5 2
" 10611705 R AR A(H78)
106/11/06~| .
oW X ek A 4E
8 106/11/12 BEREXNEREY, k&)
106/11/13~| s o - N
N os/iige | ARG T EALRRY H7 R Su 0 B 3E B RS 095T
106/11/20~
H
101 1 06/11/26 o
106/11/27~
~ D1 ZaWN T /\ 5 /255
1 06/12/03 WP E R AL BRI ST ET R
106/12/04~ .
12 TR o Afe B % wi

106/12/10




106/12/11~| . o
B 06/12/17 TR
106/12/18~ X
P E A
14 106/12/24 FEII NS0 B &
106/12/25~ . %
B 06/12/31 T8 BRI R
107/01/01~| _
16 107/01/07 e
107/01/08~| o UENN
17 L07/01/14 TFRABEFTEI>M
s 107/01/15~ ey g - 4t -
e 5 - B A IRE W B A 0B 5
o 1. 2#RE © g iTosd- 6A1‘%—ﬁﬂ
Bk | 2 RS8R RSB 5I604 SRE R30S, T2 H104,
AR EIE Zi%%&%&Mw%%,W%%%L%%E&%%%ﬁfuﬁﬁA%
KEKHG T, B
ITEEE R Y E B IR A2 4L
Foit ek

\\\Xr
<l
pul"™
Sher

Fregiv ¥

ol (R 7 e e TR 2 SRR D)
L SV % @FFFE: 400 % SBPFFE 300 %
N ;“i . o
TR emRFE 300 %
PO e () %
" A F ™ k) $u o http://info.ais. tku. edu. tw/csp # o it
e B F (% http://www. acad. tku. edu. tw/CS/main. php) ¥ 7+ % " #fr 1§
] EJ %‘L%%\’J@T?‘Ji@)‘°
MARPErIRENFTL FRYDERPE > p A ERER AFE LA -
TLAXMIMO144 0A 4 F /x4 F 2017/9/2 7:12:24




