AL 1 0BEERY L EHRAIE T E 2

§)LL'L‘;L;’:B)%&E i%‘% <& X ¥ 4
E A ol e
SEMINAR ON ELECTRONIC PUBLISHING RET | YU-KAI HUANG
INDUSTRIAL
, THR- B A o
TABAJIA F

o (o) & oT O O

BABRKEIR Bl R kRS MRk L o

g CoB ) o w4

A BB DRz BEENAS o

B. i #iei g K2 B Ew A
C.iu@yFfshms 2 * 2 54 o
D. LA BT REW T HELEY P-4 -

AFERE Y HEEIHY VBRI MBEHREEARN, THEXAREER
M, QAXBETHATTFHEZURHANETNEME, QR BITHAESSHE
R EEME £, TIRITBALIRINBA B IR IBA ARG EE 1
RETFE, QOB =ZEEES>H, HTEE., 648 RMEE BB R &K
R B E,

A A

The course explore the industry of e—publishing, we discuss the marketing
mix of e—publishing, including e-reader, publishing, price and channel,
Beside, we discuss the different case of e—publishing, including Google,
Amazon, Apple, during the different case study,we provide different strategy
for these company and briefly discuss why they succeed or not,
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