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This course introduces the concept of electronic commerce, including
business model, strategy, marketing, branding, CRM, and mobile commerce
issues, The pratice cases are also needed to read by students to deeply
understand the effects of e-commerce on business consumers.




ASARRE P IRE PR s AT P 4 AR L

- P HRAESGEE)
(=) M4, (Cognitive f#EC)AE3 @ Cl 324 ~C2 B2 ~C3 B* ~C4 ~ 47

Co 75 ~C6 £l

(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 ¥4k (e ~P5 fi #+ 1t PO A iF
(z) "H& 5 (Affective MAAARE T Al &2 A2 F A3 £40 - A ,F'_%F] >

AS it~ A6 R B

S RFPHRE TERAS T RO R S 2

(= 3R HHARE P HRA S BT 2 Tinar, o THA L THL ) E D R

JLH T FF P AR A $HEC S P

\A_"E‘Kl——IEo

(C)FHE TP HRE s, §1-62 5P EEZ K &TT (bl4e 32
HRLC3-C5COmMpE > 7 FgEANCETT » L EFL PR ETR)-

(ZHE EFHATTEARE PEABEEE T iR | - EARF P REFHE
DOt G AR RIFEI IR T O Peeid ) e

(4ot T ()i 4 7 A~ AD ~ BEFRE > R332 7] - )

—%FFB’}:%—%]%»J

; B R(Y2) S B () s
i ~ T (%~
2 PARA | (P i
| | BBEETRBMS Overview of Electronic e |'Dp
Commerce
2 |RFBE T RB TG H E-marketplaces: Structures, ¢ |'p
Mechanisms, Economics,, and
Impacts
3| RMBETFHAHFREPEEHSTA | Consumer Behavior 2 D
4 |BREE TR T AL AR Social Networking in Web 2.0 ¢ |'p
5|RFATHRFRIER Mobile Commerce 2 D
KEPHRLKE > 287E 22
B ; 7 s oEe 5 oL sp R o ok
g :%(%B*ﬂ‘ ?I?f; v = I‘g_ =
| | BRBEETRBMS HiF AEpk ~HFE
# IR
2 |RBE T AFH TG SIS WA Pk ~4FE ~ 1k
E
3| HRMETRABREFPHESTA |y HH MELPpER ~E ~ Tk
% I
4 |BRARETFTRH PATHAR Hit s 3% AEplsk ~ 14~ ik
%
5|RFATHHFRIER Hit ~ 31 AAplE ~ 72~

+




AFARZ RFERF o AR EFER

RPAREE. B N N

e

BEDBREEAERBOn 4 > ML TR R Rz

O DIRARTE T -
& TaET HREFTARHEDFEERY > i h ~ Aol g@r F
PoE ﬁ[‘ °
. Bfdp A E SAERB{rREEE > N EFEHEARRE
O WEAK gi&JZ § P o s O
<> 1A ﬁ*‘_"’ i@i 1E /—’\"f‘?rﬁg ﬂg*ﬂ 3 E{lﬁ?@&'ﬁ]
Y ﬁﬁd' E‘T%E“L?%f’*fr’sfﬁi’f 1 T A BERIT AR A DL R
<> 3&1: AN ] J o
O LR AL LSRR ok > E 2 Rt FAR o
W & i WRANLB oA 2 BEFTRELE I PL TR
O Epp g B RRAR R 4 o
O EgaE i‘—;%%%éﬁizﬁié}éﬁ’i&ﬂigﬁé}f‘%\»Eiﬁ.'lﬁ'é‘é
B HFE R £
o |B Hpdzsz n % (Subject/Topics) % ir
106/09/18~ R [
M Lo6/00/24 %f”%(km Ttz HFRXH A, BARRER
£
106/09/25~| s+ oz o s o
2 oet00] | PL1F CoREEN I 0B N
106/10/02~]| . S - o w
31 106/10/08 F2F FTFABOREERAFTEEX
106/10/09~
4 106/10/15 B B2 B AR — A AT FH R
106/10/16~| o0 o o e
5 oe/10/22 | FSF T F AR
106/10/23~] . o o PN
6 os/10/20 | T4 4F FTFRAHNLEREZL2EY $5%F EFAHY
R R B
106/10/30~| . o s
" oes1is05 | TBF FTFRABN R TRAE
106/11/06~
KA Sz /\
8 111z | FTF g
106/11/13~
B8 fL LA T
N iog1g | F8F PRRsEE 3
106/11/20~ e
100 06/11/26 o & K
106/11/27~ . .
A0 == E \'A_‘&
61203 | FOF BAZ %% 2
106/12/04~ .
Vo3 =z ?‘}‘f—(—‘; Y _ .
12| egte | F10F sz % ¥ $le—Learning




W6/12/11~] o o
Bl signg | PLLF A DETHH

W/12/18~] o o
Y 06z | FLEF 4B AT 8K

106/12/25~ B13% s
B 06/12/31 3F HARATIHEIEA

o0~ _
16| oror0r | TBEEBE—X

107/01/08~] ., s "
7 oo | FLAF HASS R &G T R4

107/01/15~ .
18 107/01/21 AR A K

e 1LFRERFHLRE

SR | 2 ERAARARRAEN S
ARER
KEXAR TR, "

TIFRH-EH, EHETQCHER/4m, MUIE HE/ BRE:AEER/F—

e | R

\\\Xr
<l
pul"™
Sher

#L;ZQZ# Fo (AP0 % 0B T M P E 2 ARREFEG)
QLFE: 200 % @FEFE: 200 % SWPFE:300 %
e "
?f?jj OB KTE ! 9%
T | et (BE) 1300 %
TH3 4 4978 % 4% $u http://info.ais. thu edu tw/csp & ¢ Fib
PR B F (#x:http://www. acad. tku. edu. tw/CS/main. php) #¥7+i % & &5
]

‘%‘LE%\’_} i-é—T;V‘J 3@.)\ o

TLAXE4MO0853 0A

MABMELRZDFTL FRYDERPE - H A EBEB AT AR -
4

5% T/ x4 F 2017/6/22  12:13:40




