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CHEN-CHIN WANG
MARKETING MANAGEMENT
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This course provides an introduction to the fundamental concepts of
marketing management, In addition, this course introduces and analyzes the
application of marketing strategy. Students will improve their ability to
develop effective marketing strategies,
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1[I 4BATHE R A AR Introduce the fundamental 2 D
concepts and elements of
marketing Management
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application of marketing
strategy
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develop effective marketing
strategy
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