AL 1 0BEERY L EHRAIE T E 2

SR 784 T 9L 2 TR | L

= & 18 | 2 ¢

AL - HE .
TRANSPORTATION MARKETING EAS: CHUNG-YUNG
MANAGEMENT AND PUBLIC RELATIONS WANG
@y P -

A S | ER ARy 3%
TLTXB4P P

o (o) & oT O O

S EMTEAEEA L T
B IR E AT A B -

I‘im@ﬁ%%%ﬂo

A5 K E R A AR

B. R EF w2 & ¥ HwN -

C ErFidarelivtadt o

D. B & Assdrhafind o

E & EHEE - 42 RS RERT -

ARAZO NS 04 MO RR, T RN BN, BT, Sk 2
WERA, BT RARMBOERE, D RETHHET,

FAT

The content of this course will include: description of the characteristics of
transport, content analysis of marketing management, techniques, methods,
theories and applications, and the importance of public relations, as well as
the establishment of skills.




ASARRE P IRE PR s AT P 4 AR L

- PR A(EE
(=) Tz (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
AD pit ~ A6 F B

CREPHRE TRERESs )~ T RO et g 2 Ap

( ViR B KE P RS B H 2 r;&fm s THa e TR P PR
ﬁﬁfiﬁ?{%ﬁﬂﬁ* HEC-PAHEY -

(C)FHRE TP &K 5 pl6~¢Jeﬁwxfﬁfm&aéﬁk%ﬂ(w&rrmJvrﬁ%ﬂ%@u
R AC3-CoCOoME » FZHEACET™ » i BHLPEEETF) -

cnim%w**mkéﬁﬁﬁwﬁ@ﬂrﬁvﬂﬁ»MJJ°ﬁwkéﬁﬁ e
DOt G AR RIFEI IR T O Peeid ) e
(blde s T (o) Fw i 4 ) 7 %A~ AD ~ BEFPE > p3as 7] o )

B , AP B %
TE P R(Y 2) TP HR(ER
B " w ) PR 5| & (D) it 4
|| ARSRIZEG 2B B A2 M8 3R 8 £ 8% | The objective of this course 2 | AC
FRE AT ii%"t’ iﬁﬁ%ﬁ & % : #| will enable students to
5"5 ik, R, 3 T 2| understand the importance of

.y RE D] ﬁ%fi DR 83 | transport marketing
I’i, DL HEIE B F L MR, % | management, meaning: skills,
REMELEEENE L, #® AREE| methods, theory and
B, R KRB B R, application, and understand
the importance of public
relations, as well as the
establishment of skills to
enhance the quality of
transport services to meet
the transport business
customer demands, enhance
customer satisfaction, to
achieve the goal of
sustainable development,

R TR R

i TR o - g
| ARBHOHTERESTBR LR L AT SRS AR ok

REMITHEEETEN, TH K 4 1
. ik, EwmEER, T BN
%%%%ﬁ%& VLRSI W
7, DHEEME LR DL,
REMFLBEENT L, RABEF
WMEE, FEIAKREEBHBEIE,




AFARZ RFERF o AR EFER

Lt FRa A AR % N—
@ IR ii;u?* Ak ¢ HBenit 4 > TR GRE T R 2ok
& FaEe &1‘:* FAFKOBREERY > T ek s A frLlpEr F
& FEAK F‘g‘i’fi PEE LG RE R s A KR
& SihE TR CARLY  FEFRZC BT 0 £ KRR

SEER: B ERL S Ja.miﬁ«ﬁ °
& Wmxuit iji%d' BB M R AL ©8 K B TR g 2 e Y
O EE R AT L FIoRBE Do 20 e Rt B -

O ms aﬁf?gziigiffia; T RAFTREEE T jpEiTE
O EBEE ?’%ﬁiﬁ’i%igﬂﬁ’i&ﬂiégﬁ\%\,g;gﬁ%;;
%% B £

g P p (Subject/Topics) #er
! gz | AT

L wmensana
[ s s
Jm wmnsan
R e
L | xwamas
T
[ |z es
Jinn | wwa s es
i | e
[ | woms s
|| 2




106/12/11~] sy oy
Bl 1061217 BRI
106/12/18~| e o) 1y o s
) 10612724 AR OR S
106/12/25~ .
< A e s
15| L 06/19/31 EMBEE R REE
107/01/01~| ey s
16| |07 /01/07 EWMATIH AT R
107/01/08~
~ 4' 4= \’\) ,}5 \i A
7| Lot/01/14 E AT SH L 2 B 1A
107/01/15~ .
B 00121 AR A
Ly REZLRFVEHRE BREEELFFVEBSRARE,
2 ;%(}.@
ARER
KEXAE | T #EA
&L R4EE, Gary Armstrong, Philip Kotler®, 1T45%, * 4&# X1{b, 2014,
ELari X8
L‘;/ 2 g PR N A2 1 2 = =20 22 W 5 4 -
d ;Zﬁf‘ fo (R oG % 0TI T R 2 SR KT R )
Lk 100 % @FEFE: 200 % GHPFE: 350 %
ook . o
TR emARFE 350 %
PO e () %
" A F ™ k) $u o http://info.ais. tku. edu. tw/csp # o it
e B F (% http://www. acad. tku. edu. tw/CS/main. php) ¥ 7+ % " #fr 1§
N T BN LTI
MABELRZDFTL FRYDERPE - HAEBEB AT LR -
TLTXB4M1834 0P 4 F /x4 F 2017/7/28 9:45:32




