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Topics focus the applications of statistical technology. It includes chi-square
tests, analysis of variance, regression analysis,index numbers and
nonparametric tests,




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(- ) Mznar (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
AD pit ~ A6 F B

xFEPRE TP AL ~ T ()P4 | 2 4pH

( ViR RAR KT P RS W 2 r;&fm s TR, e TR R PR s
ﬂﬁiﬁ?{%ﬁﬂﬁ* HEC-P-AHRY - -

(C)FHE "P AR, 7162 58P EHFEF A %f’“'*(wﬂkri A PRk &
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

(2)+ m%hrféﬁfwwm | ¥ 2 F,s(%)ﬁ»m J CHEAREP REHE
DO A ) 3 P RITHES SR T ()P4 e
(Glde s T ()i 4 ) 7 %A~ AD ~ BEFFF » RI323E 7] - )

: HERRCE) KEPER(E2) 0 B
: BAEE & | k(PP iy 4

1|1 AB T 7 AR A 1.To familiarize students with 2 A
the concepts and applications
of chi-square tests.
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with the concepts and
applications of analysis of
variance,

analysis

313, AWM EER 3. To familiarize students 3 A
with the concepts and
applications of regression
analysis

404, AERISEOBMAEER 5.To familiarize students with 3 A
the concepts and applications
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