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The goal of this lecture is to present a treatment of the methods of
microeconomics that would allow students to apply these tools on their own
and not just passively absorb the predigested cases described in the text. In
particular, we emphasize the fundamental conceptual foundations of
microeconomics and to provide concrete examples of their application rather
than to attempt to provide an encyclopedia of terminology and anecdote,
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| |BRBHEHITA Understand consumer’s 3 AD
behavior.,

2 |BERA EFITA Understand producer’s 3 AD
behavior,

3| EAEEHMAES Apply the models and C4 AD
theories.
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106/08/24 Introduction: Markets and Prices
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106/10/01 The Basics of Supply and Demand
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106/10/08 The Basics of Supply and Demand
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L06/10/15 | Consumer Behavior
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106/10/29 Individual and Market Demand
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106/11/12 Uncertainty and Consumer Behavior
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13 12?2;;1? The Cost of Production
14 12?2;;;5 The Cost of Production
15 12?2;;2? Profit Maximization and Competitive Supply
16 12;;21;2? Profit Maximization and Competitive Supply
17 12;;21;?? The Analysis of Competitive Markets
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Pindyck, R.S. and D.L. Rubinfeld (2013), Microeconomics, 8th ed.,

ycifzcA | Pearson. (EARMI, F3EMT)
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