AT H106FERS 15

Eix e AR

Rg 3L
. 22 | R A
WA LA obull
FEF | CHANG,
STRATEGIC MANAGEMENT VONG-SHENG
EFrB -
R iﬁ iy EgH 354
TLCXB4B P
o (o) & oT O O
- T RELREwa oo
oS IR FRATa o
=B ABEHY -
PP U 7L
goC AT ) P g A
A TR LEF A AT IR o
B. it ;_"g‘i,{,?_%% , I—‘,li ¥ ?‘f;mﬁijj;@f;?‘?;:iﬁg; AR éAb;g: o
C.riitnrMpypsirdrad fEimt %
D. i & o flpidri f2i- ¢ ¥ FIZ4p bl R AL -
E. sg?‘;maﬁ%‘&?;‘; HIELIA € EEA o
F.oiti@n hgsiefmh £ -
RS G AR M ATHEB AR T QARE, LT H AT, RRETEE
REA MBS, TREA VIR G TR SRR A, AR, JEIR LA
BEES, ZPIRBRIEAIA LI ZAELBREEZNB ML, B LA
SATEL, ERADEMEELFNRR, BT EEAMRREENERIS, B
EPMBHBABLERBEANTE FHFANEELE S,
SAT A

sustain competitive advantage, In addition

the textbook.

Strategic management addresses the organizational structure, resources &
capabilities, and strategic positioning of the firm to create, capture, and

to studying theory and practice of

strategic management, case presentations will provide you with simulated
real world experience and practice in integrating the material we studied in
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1| BHARREETVEFS & In this course, you will C4 ACD
-, 7%@)@%%@%&@@%@%%% develop your skills at: first,
B3, %=, 5L ¥KE LB understanding how firms gain
REE, %’I_ H AT R, and sustain competitive
advantage; second, analyzing
strategic business situations
and formulating strategy; and
third, implementing strategy
and organizing the firm for
strategic success,
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