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The purpose of this course is to lead students to apply Statistics in
business field, primarily through predictive or decision making in a timely
manner through statistical methods and time series.
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Berenson, M, L., Levine, D. M. and Krehbiel, T. C. Basic business statistics:
Concepts and applications

P. Newbold, W, L, Carlson and B, Thorne, Statistics for Business and the
Economics
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