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The objectives of this course are threefold: (1) to develop students ability
to identify marketing problems and opportunities, (2) to deepen students
understanding about strategic issues such as competitive analysis, product
positioning, target markets selection, and making decisions with right blend
of marketing 4Ps, and (3) to analyze current business events in the context
of established marketing principles. The course focuses on the process of
marketing management with a strong application tone,




ASARRE P IRE PR s AT P 4 AR L

- R (ER

(=) M (Cognltlve M HC) 4R 1 Cl '"c'h’é ~C2 BfE~C3 st ~C4 » 47~
C5 T~ (06 £lid
(=) T4t ; (Psychomotor f§ #P)4AE# 1 P1 #% ~P2 4K & ~ P3 M= i -
P4 B i® ~P5 p & it ~P6 £]1F
() "H&y (Affective HAAAES AL =X ~A2 7 5~ A3 €A~ A4 3 -
AS Pt~ A6 B

CRERERE TARA S T RO 4 ) 2R

( ViR B KE P RS B H 2 r;&fm s TE s TR e PR s
ﬁﬁiﬁ?{? PR REC-PAR Y - 58 -

(Z)E#HE TPk 5, §1-62 530 @ > SEEFEETT (b4 nde T Bk &
HRIZCI-CHCop» R EANC6TF > i B P HEAEETR) -

(Z)F Ry m 2 AREPHRABEHELE T iODPwid ) cHARFPREHE
I NG D) LA T B B E'J?iﬂ:ﬂ o T CPesid e
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

A gD ) 5 () e
i ~ T w8~

5L PARA S| ()P 4
1 [EZ2ARBBINFEFRRE R 4T C3 ABCDEF

=, Eéy‘ﬂfé@ﬁéh”ﬁﬁﬁ/ﬁ% ‘%"‘

PR A G, URBEELAED

&) B F &k,

KEPIR2ZKEFHFE 2

):}f‘ 4 v 7 2 o4 T E 5 04
g wE P& Er At IR E
1 A~ e~ B FIE~FEL ~ P REAR

ER2ARBINNEN RE RS 4T
%,ﬁ\ﬁﬁ”%ﬁﬁﬁiiﬁ
h

Bias

PRIERG AL, ARBERE
# B E F A,

3




AFARZ RFERF o AR EFER

R FRsASFR

R

> IRARLTF

BADRBREALE RBha 4 > N TR ORI RaR
VR o

HEFTARBEDFEERY > Tl fch ~ A ey §F
‘:\]Lo
F

FE AR

F%'Qﬁz"’g A B ‘ﬁ‘ff_g ’?ﬁﬁﬁé‘fr;fi;[iéf s I HpE l,gg:,}#% j\)};rg

i 4 o

)

TiEE At FRFRe BRI £ S E KR A
SEER S EIE T J@ miﬁ«ﬁ °

® | & | & | 6 o 0 0 o
et

I BB L SRR AR AL 0 35 8 R IT B R DL i
AN ] J R
s Gk AE LRIk e 22 0 e ik 2 EAE
7R e BE 2
B L it HMEANLIBfoHEBEEA 2 > BRAFTRAELE I PEITER
T Y R AT 4
FRE ST i%%ﬁ%i?ﬁiﬁig}é'ﬁ_’iiﬂiggfﬁ\%\»éiﬁlji’r;;
3 s T
B HFE R £
F gy qe-r N . . s
~ [P Aezz P (Subject/Topics) % ir
106/02/13~| ,_ 0 ss ) oas
| s 2
106/02/19 SRS £
106/02/20~
2 24T 4H
106/02/26 1447 8%
106/02/27~
3 3 AW, tﬁ
106/03/05 AT ISR BEENE FHRY
106/03/06~]| .
4 22451 2 2
106/03/12 e
106/03/13~ . e
5 a] g4 5
106/03/19 JBE &L 04 4T 4K SR v
106/03/20~
6 NE
106/03/26 ki
106/03/2T~| ,_ 1 pe
7 5
106/04/02 TH R
106/04/03~]| .
8 22451 23 2
106/04/09 e
106/04/10~ L
91 106/04/16 e AT 3EAE— AR R R B0 4T 44 4L 5
106/04/17~
10 o il ®
106/04/23 JE o SR R %
106/04/24~
11 =z I
106/04/30 e
106/05/01~ .
12 vo WY R AR HE SR &

106/05/07




106/05/08~| g 1oy sy
B3 1 06/05/14 EEE
106/05/15~| g 1 s sy
4 1 06/05/21 EEE
106/05/22~| _ e
51 106/05/28 B BAR B R
106/05/29~| g 1oy sy
11 1 06/06/04 EEE
106/06/05~| g \o1 s sy
71 1 06/06/11 EEE
106/06/12~ .
181 1 06/06/18 WA
o ERBRLET BB R ot R RS R EEPPT
i B
ARER
wEXRH | T YUK
et - F g% (Fwi F B ER)
K~
5%+ 4 ITHEE - EEHRRA(E A EZ WA )
L v ¥ e . 1 o - IV -
¥ gjﬁf B (AP g SRR M TR 2 SARREFAE )
®LFE: 200 % @FEFE: 200 % SHFFE: %
TS emArwE: %
POV | @b (HMIEBABMEY 600 %
P& F 4§32 %%, $u ! http://info. ais. tku. edu. tw/csp & d Kt
o B F (% http://www. acad. tku. edu. tw/CS/main. php) ¥ 7+ % " #fr 1§
A3 PEAIBTR
MAZBEEREDFELE o FRYIERFET - » 2B AFE LA o
TLBXMI1MO144A0P % 4 F /2 4 F 20161221 12:18:01




