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This course introduces students to the management of a wide variety of

organizations in the educational and cultural industries. Through industry

analysis, case studies, and the drafting of a business model, students are

able to grasp and enhance their capacity and creativity in educational and
cultural organization management,
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| | FEXHKFENRNEE MY | Grasp the current status and c4 | CDE
development trend of the
educational and cultural

industries

MBI HEERGEEIEMIFM | Understand the management 2 CDE
of educational and cultural
orgnizations

3 WHELKFELEE K6t Develop management capacity P3 CDE

in the educational and
cultural industries

4 |RALHFEAIFTE A ZF B F 4 | Enhance innovation and A5 CDE
creativity skills in
management
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