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The purpose of this course tries to help students learning the new
knowledge of retailing management from macroscopic and examine the
practice usage of this new knowledge. The main objectives of this course
are as follow:

1.Understanding the basic theory and the new trend of retailing marketing
management. Learning the new topic of practical usage of retailing
management,

2.Using the methods and skills of retailing management to evaluates and
examines the value of practical usage in retailing marketing,
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2.Using the methods and
skills of retailing management
to evaluates and examines the
value of practical usage in
retailing marketing,
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