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* Marketing 4P

This course covers the following topics:

e Functions of marketing planning

e Procedures of developing a marketing plan
e Structure and format of a marketing plan
e Data collection and market survey

e Industrial analysis and market analysis.

e Marketing strategies and programs

e Marketing plan writing and implementation
In addition to giving lectures in listed topics, case studies and group
discussions will also be included.

AAERE P IRE PR B AP 4 i

- S PR EGEE)

(=) T#4r, (Cognitive ff #EC)AR B

(=) "#kit y (Psychomotor ff fLP)4 2

(2) "HR, (Affective #§AA)4E

~EREPHRE TR T RO

GO RX = ST N

s Cl =i~
C5 FE~C6 £l

C2 Brj%~C3 I&* ~C4 ~ 45~

“P1 #% ~P2 88 F & ~P3 B2 41T -

P4 miit@ i ~PH pHit PO £]IF

DAl
A5 Pt~ A6 B

TRES 20" X e

fHEFARE PR HRC-PARY - -
(C)FHE TP A%, 7162 53> W EF )@i BT F (Hlde

HRZC3I-CHCo7EFF » © ZHEFCOTF » FHap &2
| A T k(¥ T)f"\*ﬂb Ay HARSPREFHE
S pE PV

(= )71 RPpATITE R KD AW
I NG D) A A

B 538 T ()P 4

=X A2 F B~ A3 £AR -

T2 Finde, ~ THic ) & THL,
. pluff'
R PR ETR) -

N o

A _E'_F\ .

A

rgﬁ‘—%]&J

(B4t T () Fr e 4 ) ¥ %A~ AD ~ BEFFF » R358 7] )
[ X el
B e (v < 7 L (@E 2 i3
B wKE P AR( ) #7F pHE( ) Y R
1|18 AT MBITHE 02 6E, 1. Understand the functions c3 | BH
2EZ A AT ITHLB AL )T RIE | of marketing planning.
B A% N LR AE, 2. Study the procedures and
format of developing a
marketing plan,
2 |BHEEALITHRE BT A | 3. Teach students to collect P6 | BH
Lk, BITEESMETHS | data and conduct market
Mo survey for industrial and
A4k 2 A B R ATH R v ¥ 7 %, | marketing analyses
S5 E A BETHALB LM Ae | 4. Train students to develop
T $ AT, marketing strategies and
programs,
0. Select a specific product or
service for marketing plan
development and teach how
to implement a marketing
plan,
KEPER2ZKE > Z2HFE 2
B : 2 Y ok sp R +
. KE P& wE > e T




1RZ A T AT 08, - e RERIHR 42~ 3k
2RF A PY TR AR RE 5
B8 X BLRAE
SHERALR F MR EATIHA | it ~ 345k ~ R IF > FAgfei | MLRI% 717 &
%;77‘:2, HEAT R £ AT T 0 PR
AN AR5 A& 55 R ATSH R mg B 5 5%
5.3 4k 2 & 5 4F 745 & $) 3 B AR de
AT,
APALL KB RE B AR A R E R
KL BREARAE R I 2
.7 BARERRALG RB DS o L TR ORI R
IR AL TY PR By 7 = ;
¢ IEMR piony
& FaEy REFTAPHEOFELRY > T jed ~ Aol g@r F
oo
® FEA% Bijdp AR S ALE B Iop B B o U E SR R
{ \N —gﬁ’];; 3 .
‘ V?@if'&‘ ﬁ*: z@ifﬁaﬁhkﬂ.ufrfﬁg #,Ffﬁﬁ?‘i}ﬁﬁlj
e i 3 3 A 4 R AT -
& mon 355’?1—' BRRoFHFE > TR A BIERT SR ALY Y
& ik AE L GeRBE Sesy > 2w R EA R
Th (e 22
& HHtir RBAANL B o RT3 BETREL ST 4p b ive
o5 AR R i 4 o
O EFHEA BAHEDESF2Z IR RAZFEY - £E2 1P
\ , i
Bk E R £
MR 423z i % (Subject/Topics) #ex
106/02/13~| L ) e )
lo60z1g | PRAEE AL AT EIBER
106/02/20~
BT I 4
106/02/26 i 2'] = 7]“]‘-2%%-&% EiA
106/02/27~
4T A2 2 C w5 Ae
ey | TTEREEIFAS X ERAR
106/03/06~| 0
R £
106/03/13~ N N
L6/0/1g | B R A M BT 350 A
106/03/20~
4= N4 A
w6/03/26 | APTTHHALS
106/03/27~
4= Bk A 19 4= Ak - e
wp/oasy | 1T IHRIERATHA R
106/04/03~
4= ";/\2 e 'J
wpouny | (TR EIRRAE




106/04/10~
106/04/16

:m-
\e\w\r

g {E XE7 s

106/04/17~
106/04/23

10

106/04/24~
106/04/30

11

106/05/01~
106/05/07

12

106/05/08~
106/05/14

13

106/05/15~
106/05/21

14

106/05/22~
106/05/28

15

106/05/29~
106/06/04

16

106/06/05~
106/06/11

17

106/06/12~
106/06/18

18

L ?%7@;
LT

(:u\ﬂ-

FHEFEAHTRLASE

(A R % AR AR T e (T ¥ 2 BARKFFIE D)

Lk 150 % @FEFE:20 % GHFFE:250 %
OB KRFE 1400 %
&L () %

TcH3 4 4978 % 4% $u http://info.ais. thu edu tw/csp & ¢ iy
#F (4u :http://www. acad. tku. edu. tw/CS/main. php) # 7+ % " & & %

gJ.%%\,_p@—ri\:Jgg)\o
RS R L mﬁfé’; RIE S AFE L
TLMXB4M1867 0P 5 47 /£ 4F 2017/3/20  15:17:09




