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MARKETING MANAGEMENT
% - B g =)
e ;ﬁ wiy HEY 38
TLIXB2B ‘

- N AF RS EE, LB L E RN o
IB'I

S ERAKLFI R BEWMAE P T

N AT if (4
( ’"T) i A 4
A BTG -mp L Eamad o
B LG FERREE S
C. —Eﬂ}s ’}*fﬁ'—,:_?%ﬁ f_é’j l;; 4 o
D%} ERRTEM AL -
E 54 hd e mgad R
FoL LR WG A -

ARFEEEE ﬁﬁ%%%iﬁ%ﬁ%ﬁ%%ﬁ%ﬁA%ﬁ%&&E%&ﬁoWg
O FRATHAOEAARSHEITHRE. F_RERATY., =8 ATHA
e FORAERAERMBE FEBERAESMBE, FNBARTHEZS

HAL A

Participants, through textbooks and discussions, are expected to familiarize
themselves with : 1. Introducing of marketing mix, ie, the 4Ps (Product,
Price ,Place, Promotion); 2. Presenting basic marketing ideas and the
components of a marketing plan; 3.Discussing the contemporary marketing
thoughts and the future trends of marketing,
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1|12 AREH T MBIATHARIER Students can understand the ¢ | A
concept of the marketing
theory,
2 (2B AL BIITH Y E Students are capable of 3 A
planning the project of
marketing,
3 |3F AR PATITIHES Students are capable of 3 A
executing the action of
marketing,
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