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Cultural and creative industry is a popular trend in recent years , and there
are many in the academic community has also been related research , I hope
the students can really progress with the class , industrious read the
relevant information theory , learning to collect , analyze cases , and
gradually develop critical thinking and creative thinking ability.
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1| 1B SLAGAT 4548 B 5o 3 1.To understand the basic A6 | ABEFG
concept of marketing in
cultural and creative
industries

2.To apply the techniques of
cultural and creative

marketing

2 |2 BBl FATSH AR RE A 2.To apply the techniques of P6 AEFG
cultural and creative
marketing
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