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The main purpose of this class is trying to enlighten the students on the
storytelling for branding and forward their knowledge about the storytelling
for branding, Hence this class is arranged to introduce the basic concepts,
methods and instruments about the storytelling with the real branding
examples, The students also have lots of chances to practice the
storyingtelling for branding by the required assignments during the term.




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(=) Tz (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CRERERE TARA S T RO 4 ) 2R

( ViR B KE P RS B H 2 r;,’ixfm s PER e TR e RE s
ﬁﬁfiﬁ?{%ﬁt‘l@‘ HREC-P~AE? - 38 o

(C)FHE TP A% F1-62 535 THEANEFHEETT (bl4e e DR %
HREZCI~CHComp R 3 HC6T7 > L BHFLPHRAESTR) -

(Z)E kfpirim B RE P RANERE T i PEwn 4 ) - HARKT P RFHE
DO A ) 3 P RITHES SR T ()P4 e
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

? 0
" T FECED $o 0 ARCE )

PR B | ()P it 4

1 [ ARAZ X 4 H ¥ F 474548 MR 3Z| The main purpose of this A6 | ACDE
AT, A LZBAMREL | class is trying to enlighten
HE, i%’é‘%—ii% ii?ﬁ 4448 Bl 4B3%| the students on the

MR EZ A AEH ST FE 1T4H| storytelling for branding and
#, ?fdi% ? ﬁ%’]‘ﬁ ﬂ?‘ﬁ%*ﬁl M3 % ¥ 4| forward their knowledge
OB R about the storytelling for

branding. Hence this class is
arranged to introduce the
basic concepts, methods and
instruments about the
storytelling with the real
branding examples, The
students also have lots of
chances to practice the
storyingtelling for branding
by the required assignments
during the term,

KEIHRLRE > 2aE 2

g wE P& T 2 g o

1| AR EHHKFTHARRE FE ~Hh P~ 53 F | FF -2 - FHREAR
AT 4B, HAELZBAEMREL | sgpai
HE, ﬁé%iﬁ&$ﬁ%m%%&
éﬁfﬁiiﬂﬁ, R ARG HEETH
BEEAT ﬂaﬂm‘fr WAMBAR LT %

LRt




AFARZ RFERF o AR EFER

s Bk F A N g Zh
& iR 5 AL RRAL§ RB i 4 0 LR R R 2k
VB o
. i-}dxmi Y B s Toadeh v A K iFEr T
& g iL T PHROTRERRT > Lk - AT RET
AZE AR AL B IrA S E » U E FiEH Ak
® FEAR A A § MR fof ko B A R
73 EN R 4 o
O EA TR AR FERZS MRS F Y AR
il 2= ﬁjﬁ:ﬁ’-lﬁ*/#lﬁm}—i piimiﬁ—{ig°
P — — -
‘ bl <l ,Hu’éj ijzﬁ:_'_ﬁ"ﬁ% Afr%}bﬁh ’5\ I i‘*%‘_géﬁ;}g_ﬂ'b L LJma P
B '/‘Q% 3 2k, LA 2 | 5t o
O gELR AL GRG0 220 itk EAE
® migi WRESLB ol CRd 23 A TREERT A6 75
b8y iRA-R e 4 o
‘—:{,r, [V ,/% _\\.' s =1 93 A AH . :‘_’_ |” e
& iEa% 23%?*%m1#"~¥&tt BAEFEF AL PR
®Ek R £
iF s . . . o
~ P Az i % (Subject/Topics) #
106/02/13~
=N
10670219 RAZER
106/02/20~
5 =7 N
2 Lop/0zsep | BERABFATE SR
106/02/27~
3| 106/03/05 EE SRR o
106/03/06~
I\ g o2
1 106/03/12 KA B F
106/03/13~ .
S LS TN
060319 | 2 5] A S B
106/03/20~ .
5 n Y
%1 106/03/26 ARFHRETH
106/03/27~
;g,/« Ak ””_\n
7 ogonge | FATEELE A
106/04/03~
81 106/04/09 AHFREELR
106/04/10~] .. o
O Jggoans | PLFRITHLTE
106/04/17~ s
10 106/04/23 B A A
106/04/24~
A
M 06/04/30 Fe & b 9 SLECF
106/05/01~| . . s
2 1060507 | B2 HERBHE




106/05/08~ .
13 106/05/14 B RSB F G IR
106/05/15~ o
41 06/05/21 ¥k & i
106/05/22~ e
15| | oe 008 HOE AT SHAB A A
106/05/29~ e
16| 060604 | BCFATSHIB R AFAT
106/06/05~ e
171 060811 HOE AT SHAB A A
106/06/12~ .
181 1 06/06/18 HARA AL
o —. BE¥RLRAE ﬂiﬁw%ﬁﬁﬁﬂrﬁﬁjo
% P =, MEd sk B3R, RFBOELBE (4) 22 EFRB1/3%, BHAR
AREE | HREA TR o ‘
= U%HTFEJTH&H FA. TR F BN, RIELHERE & R A&,
KEXE | T BHYK
Fog,K,Budtz,C Munch,P Blanchette,S.(2010).Storytelling: Branding in
It ik~ Practice,(2nd ed.), London: Springer.
T Rix% (1990). CEARAE B8 35 0 40 F 725 >> 51 =K,
o Annette Simmons # ; F}U‘" c.%(2008) ((JL&?%)]% DB, BEEFRY
RAETEY , &db: st
SethGodin # : RE4AE(2003) : (%4 HER A THKF) , 6 FH,
Dickman, Robert#Maxwell, Richard® (2008) : {{F& % ‘ff{i;f A BIBEATEE
BOFRAY , 6 XTIk,
Bernard Cathelat, Robert Ebguy¥ ; /£ B8 &. ®IREZ(2002) : (ELHAIEMR
Y , &1t &A1k,
Bl E (2010), (H¥UETAY, &b B,
e 6 Fi (R v SRR E L KT
®LFE: 100 % @FHIFE:500 % GHIFE: %
xr
TR emRFE 200 %
T | e (BBEH) 1200 %
rffr?**i F BT k%, eyt http://info.ais. tku. edu. tw/csp & @ Ritie
o B F (%x :http://www. acad. tku. edu. tw/CS/main. php) ¥7+id %% " K7 HK 5
53 —‘::J.%%‘\,_@Ti\. FCAPNI
MABRERREDFLE o FRYPIERFLT - p AR B A FE LA o
TAMXB3A2523 0A 4 F /£ 4F 2017/1/13  12:16:21




