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The teaching goal of this course aims at introducing the core concepts of
experimental marketing and realizing the fundamental elements of interactive
design, Besides, some cases will be provided as examples, including
interactive music museums, galleries interactive films and interactive
installation.
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1|2 AN Y PEER T4 8 T $h 2% 3| Students will be able to learn| (2 A
893 AR the basic concepts of
experimental marketing and
interactive design.
2| BAEBKER T RO 2 A M EH]| Students will be able to learn| ¢4 | A
and analyze real cases among
the world,.
3| BAKREE RIS RITIHAE | Students will be able to c6 | A
develop an interactive
experimental marketing plan,
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