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CASE STUDIES OF INNOVATIVE SERVICES
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This course is to provide students with innovative and practical knowledge
of international and domestic service cases. Students can acquire abilities of
logic analysis and business thinking by learning critical cases.
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practice of service cases
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knowledge of service cases
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105/09/12~
| .
105/09/18 Introduction
105/09/19~
2
105/09/25 IBM
105/09/26~
3
105/10/02 Google
105/10/03~
4
105/10/09 Starbucks
105/10/10~
5
105/10/16 Apple Computer
105/10/17~
p .
105/10/93 The Walt Disney Company
105/10/24~
7
105/10/30 Dell
105/10/31~
g . .
105/11/06 Tripit
105/11/07~
9
105/11/13 Zara
105/11/14~
10 i
L05/11/90 Otis Elevator
105/11/21~
11 i
105/11/27 Toyota Motor Manufacturing
105/11/28~
12
1051204 | CO12 Wars
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105/12/11 1pear

105/12/12~
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105/12/18 Yum! Brands

105/12/19~
15 i

105/19/95 The Southwest Difference

105/12/26~
16

106/01/01 Four Seasons

106/01/02~
17 i

L06/01/08 | Final Report(1)

106/01/09~
18 i

w6/01,15 | Final Report(2)

o Final presentation: 20%

% P Classroom presentations & reports: 40%
AR EE Classroom participation & discussion & critiques: 40%
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Other service papers
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