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SEMINAR IN MARKETING MANAGEMENT

[ SN

L - rd T
' - AL FTA FH L wew 3Ea

TLIXM2A

o (o) & oT O O

ARG R 0 R h L

S AT AYR O R A ATEfRAR R 4 o

S EMABL I LA B DT .

g CoB ) o w4

A EFR'GERBEFEGEYFRLI o

B. B BG4 o

C. B mgmpndlad -

D. B &~ 472 @i R 48 4 o

E. EHpammyid o

Fo R &3 g2 FRBEARLTT -
TRRAL B AL P @ EE WY U R B N R A @B SR B, AR A WL
IEBITIHE RMBOCILA, SMITHARN Y, ERRNRORES R4
AR B BT R R R ERZNTIEEEE, UREHELRASEATZSE
e,

AR A

This course focuses on business level marketing strategy and uses the
marketing planning process as the framework for understanding the
integration and coordination of marketing decisions. You will develop skills
in creating and evaluating marketing plans, strategies, and implementation
programs so that you will be better prepared to manage the marketing
problems you will encounter in your profession.
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