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The main purpose is to identify the essential competencies for the new
knowledge—based economy, mainly from the global perspectives of social
change, globalization, and knowledge management. All of organizations have
to create the organizational vision in order to provide the member a clear
direction. Innovation is the core of vision. vision leadership is indeed a key
element in the knowledge management uncertainty epoch,
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BEA, responsibility for the bigger
futures, Through creative
ways of thinking, students
are urged to positively
pursue the best future, which
is the created one,
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