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This course offers (1) modern, business—related topics

to engage students and involve them in the practice of everyday business
communication, (2) an integrated grammar syllabus offering extensive
functional practice, and (3) varied activities and learning strategies to
motivate and support students in their studies. It aims to build the students'
confidence in expressing themselve correctly and fluently, and enable them
to become effective communicators in their future business careers,
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A.Focus on internships and
working across cultures;
B.Focus on saying numbers
and the letters of the
alphabet;

C.Focus on expressions for
meeting people.
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A.Focus on customer service,
firstly on keeping customers
and then on good customer
service,

B.Focus on collocations
relating to customer service
and look at a range of
different ways a company can
be in contact with their
customers,

C.Focus on analyzing
paragraph order and covers
starting and signing off and
writing informal emails,
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A.Look at the supply chain, a
fundamental business model
which involves a series of
processes for moving goods
from the manufacturer to the
retailer and finally to the
consumer,

B.Focus on supply chain and
product lifecycle;

C.Learn and practice the
useful expressions for
delivering a presentation,
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4 [AGR AFocus on the process of C3 AC
B*ﬁi GERB R AR B getting a job;
C,kﬁz’é‘{i}ﬂ K@ mEEES B.Focus on questions about a
student's CV and appplying
for jobs;
C.Focus on expressions for
job interviews,
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105/09/12~
1 105/09/18 Course introduction; Gaining experience (Unit 1)
105/09/19~| . . . .
21 105/00/25 | GAIning experience (Unit 1)
105/09/26~| . . . .
31 10s/10/02 | GAIning experience (Unit 1)




105/10/03~ o . .

4| 105/10/09 | Gaining experience (Unit 1)

105/10/10~
> Gaining experience (Unit 1); Customer satisfaction
105/10/16 (Unit 2)
105/10/17~ . . _
6| 105/10/93 | Customer satisfaction (Unit 2)
105/10/24~ . . _
7 105/10/30 Customer satisfaction (Unit 2)
105/10/31~ . . _
81 105/11/06 Customer satisfaction (Unit 2)
105/11/07~
9 ProdCustomer satisfaction (Unit 2); Product and
105/11/13 °
process (Unit 3)
105/11/14~ N
10 105/11/20 WP AR
105/11/21~ .
I 0s/1197 | Product and process (Unit 3)
105/11/28~ .
12| 1 s/12/04 | Product and process (Unit 3)
105/12/05~ .
13| 14s/12/11 | Product and process (Unit 3)
105/12/12~ ] ] .
140 05/12/18 Job interviews and career (Unit 4)
105/12/19~ ] ] .
151 05/12/95 Job interviews and career (Unit 4)
105/12/26~ ] ] .
161 6/01/01 Job interviews and career (Unit 4)
106/01/02~ ] ] .
170 1 06/01/08 Job interviews and career (Unit 4)
106/01/09~ N
18 106/01/15 R R
= (1)Tardiness: Be punctual for class, You will lose points for being late.
% # (2)Absence: You will lose points for being absent.

A% %3 | (3)If you are absent for 3 times, you CANNOT pass the course. Show your
teacher your Proof of Absence (school bueinss, private business, sickness,
death in the family) if you cannot come,
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The Business 2,0: Pre-intermediate Student's Book, John Allison with Paul

TR TN Emmerson, Macmillan Publishers Limited 2014, B2 X/bE XA RN 5.

Tel: 2365-7838.
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