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Important marketing related concepts will be introduced in this course,
Besides, students will learn how to create customer value, target the
correct market, and build customer relationships, Furthermore, the critical
skills and knowledge which should be applied in the 4P strategies will be
also emphasized in the course,
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3.Students will see how the
decision making process made
by the

consumers and how the
markets will be targeted.

4 Students will understand
the content of marketing
strategies,
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