AT B 105FERY 15

HAERF A

TR R ]
Sz 4 Hik | RS
HKE* | CHANG,
MARKETING MANAGEMENT YONG.SHENG
£ EEgriz A -
g 2g_ %y 7 u \
Bk Y &y HEH 384
TLCXE2A P

) R Y OP R

SHEL Eog .
~ R AR o

& R o

T EL R ERE
GRS D B S B

A TR EF A AE IR o

B. it ;_'g‘i,{,}_%% , 13‘]:':3'} ?‘(;%,T,L}Ji_@ﬁ?‘?,,l—;ﬁ:% N “Lig_fo

C iR rBEpLiTarapEFmt% .

D. i & o flpidri f2i- ¢ ¥ FIZ4p bl R AL -

E finb B EGmeide fams o

Foit@r hgse s 4 s o
T EE PR LB B NGO ZR I, BT RTEZRMARRE
oh, ZPIRETHENBoiEE, EoITHERRTHFEMRSE, REFh
TRES L BRAES, FELEBZEHTHEF R LRGN T M,

A

This course will provide an overview of the broad field of marketing
management, We will strive to develop both a detailed theoretical
understanding of marketing management and an appreciation of
methodological perspectives that are foundational to this field. Students will
present the case reports in class, Students will also be asked to learn a
statistic tool (e.g., SPSS) to analyze the perceptions of consumer from the
empirical survey,
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