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This lesson comes from the relationship of life experience and marketing
knowledge. Our principle is to motivate students interests toward marketing
management, In order to achieve that, chapters include many famous cases
or something happened among our life, and we will teach lots interesting
practices or phenomenon,
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A systematical approach to
analyze marketing
management theory, its
applications, and key concept.
Cases in or outside Taiwan,
and life experience will also
be introduced the help the
understanding of theory.
After all the students’
interest can be motivated and
their ability of solving
marketing problems can be
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