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This course establishes the methodologies of integrating scrutinized
observations with theoretical knowledge in a daily context by correlating
them with critical data, which in turn transform creativity to full-fledged
market force.

Enrolled elective students may choose one of the following ways to
participate:

1. By conducting case studies and examining relevant theories through
analysis of literature,

2. By proposing and executing market research on designated industry(s)

3. By proposing and executing marketing solution for designated industry(s)
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