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The teaching goal of this course aims at introducing the core concepts of
social media marketing, Students will be able to analyze the behaviors of
digital users, realize the trends and understand the interactive business
model of value co-—creation,
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B, the basic concepts of social
media marketing,
2 | BAKEREE R B2E A # 17| Students will be able to c4 | B
= analyze the behaviors of
digital users,
3| 24K A RALBEERE TS F], | Students will be able to c6 | E
develop a social media
marketing plan,
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