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the following topics:

Theoretical industrial organization is a central elemnet of the culture of
microeconomics, This course attempts to give a strightforward account of

Monopoly, price discrimination, information and

strategic behavior, and noncooperative game,
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interaction between firms in
an oligopolistic market and to
do an economic analysis,
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Industrial Organization: Theory and Application, 1996, Edited by Shy, O, MIT
¥ skh Press, Cambridge, Massachusetts; Lodon, England.
Ty Microeconomic Theory, 1995, edited by Mas—Colell, A, M. D, Whinston, and J.
77 3

R. Green, New York Oxford, Oxford University Press,
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