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This course introduces an overall concept of the network marketing, The
content includes technology marketing strategy, strategic market planning
and activities, Internet consumer behavior, marketing research in electronic
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5 105/03/20 Internet consumer behavior
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6 105/03/27 Internet consumer behavior
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1) 15/04/24 | Blog Marketing
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12 105/05/08 Professional Blog Design: Using XOOPS
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13 Professional Blog Design: Using XOOPS
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14 Multimedia Marketing: Online video, Youtube for
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