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Service Science, Management Engineering and Design (SSMED) is the study
of innovated service systems, and it aims at improving service systems in
terms of the application of scientific, management, engineering, and design

compliance, growth, and innovation more predictable in work-sharing and
risk—sharing (co-production) relationships. This introduction course aims to
make students understand the core components of SSMED and explore
service innovation through the multi—disciplinary lenses,

disciplines. SSMED has the goal of making productivity, quality, performance,
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105/02/15~ _
U 105/02/21 | Introduction
105/02/22~ _
2| 105/02/9s | Fundamental of Services
105/02/29~ T .
31 105/03/08 System Thinking of Services
105/03/07~ ] . _ ‘
4 0s/03/13 | Service Strategy & Service Profit Chain
105/03/14~ ] _
5| \s/03/20 | Service Innovation (1)
105/03/21~ ] _
6| \g5/03/27 | Service Innovation (2)
105/03/28~ _ . —
7| 10504003 | NNEW Service Development & Service Blueprinting
105/04/04~
8| 1050410 | OFf ~campus study oft
105/04/11~| _ .
o os/0a/17 | Mid—term Presentation (1) Group Presentation
105/04/18~| _ .
104 e oa/24 Mid-term Presentation (2) Group Presentation
105/04/25~ ] _ _ .
I} 5050, | Service Engineering Technologies (1)
105/05/02~ ] _ _ .
12 o oege | Service Engineering Technologies (2)




105/05/09~ ) )
13| 050515 | Services Theories 1)
105/05/16~ ) )
14| 050500 | Services Theories (2)
105/05/23~ . .
15| L0s/05/00 | Service Design Methods @)
105/05/30~ . .
16| 1050605 | Service Design Methods 2)
105/06/06~ )
17 105/06/19 Dragon Boat Festival Off
105/06/13~| _. . .
18 105/06/19 Final Presentation Group Presentation
Others:
3‘7@: 1. Classroom participation & discussion & critiques 20%
3 %‘,i 2. Presenations & reports 20%
This course is regularly lectured every Tuesday(10:10~12:00),
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Teacher's self-made materials
ELS T X
PRy Service Is Front Stage: Positioning Services for Value Advantage, James
coR Teboul, ISBN 230-00660-4, Palgrave Macmillan, 20086,
Harvard Business School Cases and Review articles
Journal papers (JSR, IJSIM, JOM, etc.)
Service Management (Operations, Strategy, Information Technology), James A.
Fitzsimmons and Mona J. Fitzsimmons, 5th Edition, ISBN
007-12440-9 McGraw Hill, 2006,
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