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The course offers a general view of managing services with theory and
methods, It introduces various analysis and evaluation tools, and hope these
can be applied to the design and the operations of service industries so that
the students will obtain the whole picture of service management and how

to improve its service quality and innovation,
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1. J.A. Fitzsimmons, M.J. Fitzsimmons, SK. Bordoloi (2014), Service
¥t A Management, McGraw—Hill, NY, 8th ed.
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