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Because of advanced technology, the behavior in the marketing recycling
system is also facing a significant impact, In this case, people need to
concern about the relationship between computer network technology and
the whole marketing system. They also need to know the comprehensive
innovation in marketing system, In this reason, the purpose of this course is
to let students to realize the relationship between computer network
technology, the needs for product and the interaction between human in
order to let students to understand the e—marketing system,
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