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Initiate students into the real business world by covering the following
industries (based on instructor's first—hand experiences) and business
practices involved:

* international trade ( e.g. Kmart chain stores in USA)

*

fast food industry ( e.g. McDonald's Taiwan)

*

public relations industry

*

Advertising industry
Hi-tech intudstry ( e.g. Microsoft USA )
media industry ( e.g. BBC, UK)

*
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1| BEINskEE, FH. E. . #FFE | Through realistic business P3 C
%, practices in both oral and
written English assigments,

ik e L2 EFAER BRI | students will be able to
readily apply the skills
learned to the job markets.

2 | ARG HEFH prepare students the needed 3 C
skills for the job market
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105/02/15~ \ ) . .
1 What's the difference between Business English and
105/02/21 . :
other English learning?
105/02/22~ . ) . . .

2 105/02/98 How is Business English applied in different
industries ? International trade/
PR/Media/Retail/Fast
Food/Publication/Hi-tech/Tourism,etc.

105/02/29~ ) i

3 105/03/06 Business Sense: What is Expected from your

Bosses+ Customers/Clients?
105/03/07~ .. . .
4 105/03/13 Oral Communication in Business: as
Assistant/Presenter/Facilitator/Escort Interprter/
105/03/14~ .
5 How do You Present Yourself ——Resume Writing +
105/03/20 .
Practices
105/03/21 ~ . . . . .
6 Interview Simulations Part I-- Practices in class
105/03/27
105/03/28~ . . . . .
7 Interview Simulations Part II-- Practices in class
105/04/03
105/04/04~
. . o .
105/04/10 Business Writing: reports/ minutes
105/04/11~ ) .. .
9 Business Writing: proposals /business plans
105/04/17
105/04/18~
10 3 e
Ws/0a/2 | AT A AL
105/04/25~ ) )
11} 0s/050; | Business=Service //
Overview of Service Industry




105/05/02~
12 Service Mindset / Psychology + Empathy / Set
105/05/08 . /
Presentation Topics
105/05/09~ ; ) ) . . .
13 Service—oriented projects—— discussion/presentation
105/05/15
105/05/16~
14 505,97 | Decision Making —-Day-to-Day work/ Project
Leader / Management Level
15| [/ B siness Negotiation Skills + Practi
1050520 usiness Negotiation Skills ractices
105/05/30~
16 Simulation of Real Business Operation + Crisis
105/06/05
Management —— Part I
105/06/06~| . ) . . . .
17 Simulation of Real Business Operation + Crisis
105/06/12
Management ——Part II
105/06/13~ .
18 1 05/06/19 AR A
R F—ERRIBALE LR, FBEF LR,
Fﬁv’@s ﬂi’ﬁ%ﬁ%ﬁil@ﬁii’iﬁ, EREHSE (1RA)
1R %38 | fully participate in class discussion and presentation
CEREMEM
HEXAE | T, #EA
Ref> Total Busmess 2/ LCCI Marketing / Life Style--English for Work/
Yot ek TED/Voicetube/ #*3& %/

* How to write and speak in Business—- by Richard A, Kaumeyer, Jr.

* How to get your point across in 30 seconds or less ——by Milo O. Frank
* The organized executive ——-by Stephanie Winston * The eloquent
executive ——-by William Parkhurst
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