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Because enterprise managing practices and daily personal livings are
influenced tremendously by the recent developing of internet technologies,
we need to understand and learn electronic commerce technology. This
course intends to discover the meanings and contents of e—commerce, in
order to teach students the basic e—commerce technology and its application
sectors. There are three parts in the course, e—commerce, internet marketing
and electronic business. This course would focus on e-commerce and
internet marketing in order to raise interests and understanding levels of the
students.
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