TEE SNWEED S F IEEIETS S

0186 $.28 .
ERE Bk
PRO-SEMINAR FOR MARKETING #F¥ | HUANG JENN-JIA
COMMUNICATION
<@z A )
ESES P g0 wgw 290
TAMXB3A o

o (o) & oT O O

Tt LTI TYey
:\)I"ﬁ &%Qﬂ_ﬁmﬁ}f@wg '7@}%/\1

g ) o g

A TS CEERBA EREEBEE TN > s TRFAR B T AR, 2R
%‘_o

B. i*;i?,iu ) % "RFAE, G TEA B, 2 ARG -

C. fafs R TSR AL

D. gig 4 ;;E&;ﬁ FHELR A O UFE AR EA TP A B T EHE
1 AP M2 GRAE -
E fFdd D LR Se BHRBETHL S > A ERRF AR BT A

ARREIFHHUETHAMRERETNG, HEZBMMRRELHE BEZL
W EATHAA MR EMR EEA b%%ﬁigﬁé%%i fRA, BEAEAR TR
BEFTHOEHETH,

S §

The main purpose of this class is trying to enlighten the students on the
storytelling for branding and forward their knowledge about the storytelling
for branding, Hence this class is arranged to introduce the basic concepts,
methods and instruments about the storytelling with the real branding
examples, The students also have lots of chances to practice the
storyingtelling for branding by the required assignments during the term.
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arranged to introduce the
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storytelling with the real
branding examples, The
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chances to practice the
storyingtelling for branding
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