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This course introduces the methodology of product design and development,
which integrates prospective points from sales analysis, industrial design and
manufacturing, Real world industrial cases are used in the course to describe
and explain each stage of the design and development method. Students are
required to develop a product concept by using all the methods learned
from the class and present them as a term project in the end of the course.
Finally, modular designed style makes this course suitable for MBA,
industrial design and engineering graduated students,
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1| BT MESMERF, 44| Students may understand the 2 | AB
wiF PR, procedure of product
development project, and its
organization and implementing
steps.
2 | BAREHT BT #ENBEE % K| Students may understand and c3 | CD
FE B E A, BFEHBRX A know how to generate
ZF B, product concepts by
executing data collection and
concentration based on
customer’s voice,
3 BEF T AR E o 5@% #® A2 893% 31| Students may understand the 3 EF
#E]F%ﬁaizé @/‘l% T3t %‘é J| product design related issues,
B, BRAXFRIEME A FX| such as, industrial design,
TF= HETEE, design for manufacturing,
prototype design, and robust
design and know how to
perform them,
4| B2 AGE T MR A% B BYEHEH| Students may understand the Cl1 G
BREEME R E L, 154 E % H| meaning of patent and
70k A8 ) 0Y 2] B 42, intellectual property and their
basic building blocks. At the
end of the course, students
should also know how to
create and analyze a patent
roadmap for a product,
5|2 A RS ER TS E s 21 B 3 | Students can implement their P6 A
Tk, BATRHEEEE, YA learned skills to execute a
FEE RS R ERE. product development term

project and present their
results in the end of the
course,
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