ML 1 0ASERY 1 EH KL E 2

4748 % J A5t
. . 2 T H L

?ﬁcfi? % ¥

PNAL v P ape

KE WU, KUN-SHAN

SEMINAR IN MARKETING MANAGEMENT
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Marketing—oriented thinking is a necessity in today’'s competitive world. This
course is aim to enhance students’ knowledge about how to carefully
analyze needs, identify opportunities, and create value—laden offers for target
customer groups that competitors can't match
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