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This course is mainly designed to explore how Taiwan's business entities
function in the Russian business practices, especially in the investment
arena, Taiwan's large, and small & medium enterprises are included in the
research subjects; and thus, to enable students to understand overall
Taiwanese involvements in Russia's industrial field is essential in the course,
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HINTIHF AN R RIEH 842 | the basic theory and process 3 ABCDE
of foreign market involvement

MBI EEZLETRR Russia’s business and 3 ABCDE
investment environment

EHRHBENTHEINZIBERE the development of Taiwan's 3 ABCDE
involvement in the Russian
market

ERABRBHMZEZBEAR the case studies of Taiwanese| (3 ABCDE

investment in Russia
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1 : .
104/09/20 Course introduction
104/09/21~ _ . _
2 lo/0e/97 | The basic theory of foreign market involvement @
104/09/28~ _ . _
3 Joa/10/04 | The Dbasic theory of foreign market involvement @)
104/10/05~ _ .
4 The process of foreign market involvement
104/10/11
104/10/12~ ,
5 : .
a0 | Russias business (1)
104/10/19~ ,
6 : .
loa/10/95 | Russias business (2)
104/10/26~ ,
7 PRI .
Loa/11,0; | Russias investment environment 1)
104/11/02~ ,
8 : : .
Loa/11/08 | Russias investment environment 2)
104/11/09~ _ o .
? The development of Taiwan s involvement in the
104/11/15 ,
Russian market
104/11/16~
10 id—
Loa/11/99 | Mid—term exam
104/11/23~| . . . .
U /1190 | Taiwanese investment in Russia: Case study (1)
104/11/30~| . . . .
12] o/1o006 | Taiwanese investment in Russia: Case study 2)




104/12/07~
104/12/13
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Taiwanese investment in Russia: Case study (3)

104/12/14~
104/12/20
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Taiwanese investment in Russia: Case study (4)

104/12/21~
104/12/27
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Taiwanese investment in Russia: Case study (5)

104/12/28~
105/01/03
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Taiwanese investment in Russia: Case study (8)

105/01/04~
105/01/10
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Final exam

105/01/11~
105/01/17

18

Overall review
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