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This is the advanced course of marketing that focus on global view of
marketing, This course will help students to have a global thinking and
understand the usage and the value of global marketing, prepare to be
promoted as a senior manager. The main purposes of this course are as
follow:

1. Study the related knowledge and theory of global marketing for a good
basic of advanced marketing,

2. Explore and examine the practical usage and value of global marketing,
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