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Initiate students into the real business world by covering the following
industries (based on instructor's first—hand experiences) and business
practices involved:

* international trade ( e.g. Kmart chain stores in USA)

*

fast food industry ( e.g. McDonald's Taiwan)

*

public relations industry

*

Advertising industry
Hi-tech intudstry ( e.g. Microsoft USA )
media industry ( e.g. BBC, UK)
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1| BEINskEE, FH. E. . #FFE | Through realistic business P3 C
%, practices in both oral and
written English assigments,

ik e L2 EFAER BRI | students will be able to
readily apply the skills
learned to the job markets.

2 | ARG HEFH prepare students the needed 3 C
skills for the job market
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n % (Subject/Topics)

104/09/14~
104/09/20

BEEHEL (B3FEL) HA AL LR T B AT
£°? Whats the difference between Business English
and other English learning?

104/09/21~
104/09/27

K EEEZ R FELL A TS & 2 International trade/
PR/Media/Retail/Fast
Food/Publication/Hi—tech/Tourism,etc,

104/09/28~
104/10/04

23 ki % ¥ %-- Oral Communication in

Business: with co—worker/superiors/ cilents

104/10/05~
104/10/11

3% X ¥ 3% —-Oral Communication in Meeting: as
presenter / facilitator /M.C./ interpreter.

104/10/12~
104/10/18

BAAEfRE AR —RE -+ HE - Writing with
Business sense: email/report/minutes/proposals

104/10/19~
104/10/25

T4+ IR F%+ 0¥ —— marketing (sales)+ service+
business psychology

104/10/26~
104/11/01

HEREAEE (HB) VB ERRART -

coordination skills

104/11/02~
104/11/08

W% - (win win policy)-IR#%+ 1R + O FE —— m 2h o
H# &1 | ——negotiation skills

104/11/09~
104/11/15
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104/11/16~
104/11/22

o 5 3K,

11

104/11/23~
104/11/29

E @A Esk - (1) —-Practices on English Interview




104/11/30~] . p s ) .
12 T @R EL - (II) ——Practices on English
104/12/06 .
Interview
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5| 10412721~ Practi busi dination + tiati
L04/19/97 ractice on business coordination + negotiation
104/12/28~ e s " . .
16 B E R EH +335 % ¥ Simulation of
105/01/03 . . R )
meeting/project organizing in English ( as team
leader/ Project Manager)
7| 10501708~ MR T Rk ..
! L0s/01/10 e R ¥ V% - —— —crisis management
105/01/11~ srop
B 050117 AR A
o F— 2 RAMIER, FEF LR,
Bk | BERRaEMER LREAsLHE (BRH)
AR EIE fully participa‘gg in class discussion and presentation
SEFEMEMR
KEXHE TR, HRHK
Ref> Total Business 2/ LCCI Marketing / Life Style--English for Work/
%t~ | TED/Voicetube/ #3% &/

* How to write and speak in Business—- by Richard A, Kaumeyer, Jr.

* How to get your point across in 30 seconds or less ——by Milo O. Frank
* The organized executive ——-by Stephanie Winston * The eloquent
executive ——-by William Parkhurst
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