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STRATEGIC MARKETING STUDIES
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This course will illustrate how strategic perspectives should be considered
seriously while marketing people making the related marketing decisions,
Enable students to understand how to make the kinds of decisions they will
face in middle—management positions, Besides,

this course will put an emphasis on the application of marketing
concepts,tools, and decision—making processes,
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104/02/24~
104/03/01

2/28% F & H

104/03/02~
104/03/08

3/7 course introduction

104/03/09~
104/03/15

3/14 How to make marketing decision with strateic
perspectives— cases illustration

104/03/16~
104/03/22

3/21 Lecturel International marketing Strategies.
—case study from PHILIP

104/03/23~
104/03/29

3/28 Lecture2 Doing the E-commerce Business in
thinking way.

a strategic
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104/04/06~
104/04/12

4/11 Lecture3 Cause Related Marketing— case

studies
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104/04/19

4/18 Lecture How to start a new businee—4>%¥ %
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104/04/20~
104/04/26

4/25 Lecture4d The business from On-line to
Offline and vice versa

10

104/04/27~
104/05/03

5/2 Lectured How to select the target market in a

proper way

11

104/05/04~
104/05/10

5/9 Lecture6 Consumer insight and marketing

strategies
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TRy Marketing Strategy Text and Cases by Ferrell and Hartlines 6th ed.02014
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