A 1038 ERY 2F Y PIKTH 4

24 2\
| | EREAH B | X8
B o
FFT | WU, KUN-SHAN
MULTIVARIATE ANALYSIS
£F - ALITA .
= % b F'B 7 pe 2
F;'rafz%,ﬁ.-ek %:ﬁj 3 Y E%ﬁp 2%’4‘7\
TLCXMI1A ‘
o (o) & oT O O
N L o
=~ VIR FRATa o
= B A BEHY -
o R R LA .
U GIEEL D T AN
A wEPFELY fEFEED
B. b= g3 T EERFETHEL o
C. it AU RATHEFEFER ;{:,\,;H;Z N
D. i B L T SR RAF £ F AP B R AL -
E ik REGEEALE F ERE
Foati@* h g g2 & £ K o
ARBRGAETUHARIEZA EHELAGIIES, HILRFENESE D LML
H, EZATEHES  OERRFTIM AT EHARZIES 5 Q)EMK
SSPSS, AMOS# 88 2 1% ; R()W 3w BRI A B AR IRAE D T AT L4 R
HAR A

q, RBEATER  DERRF 5 B2

ARRGATHARFEAEARBLGIES, HLRAFENERE D LK
; Q)R
3+SPSS. AMOS#RBE = 3E1F 3 RO RIER A B R MBBEN» N R R,




ASARRE P IRE PR s AT P 4 AR L

P EREBRGER
(=) Tz (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CREPHRE TRERESs )~ T RO et g 2 Ap

( ) iﬂ&;ﬁ:ﬁﬁ??ﬁ*‘% | ¥ w0 it 2 r;&f‘—’j N ri}iﬁJ e r'TaT‘égJ még’f?}—ﬁ]@»’
ﬂﬁi:ﬁrﬁﬁ;‘li HEC-P~AR P - 37 -

(C)FE8E TP g% $1-62 5@ TENERFEETT (b4 i TP BE &
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

() 'F%“T’Téiﬁffrgﬁﬁﬁﬁ | HREE T Ot ) c HERE P REHE
DR Pee A G B RITEA S T k(D) Pw R 4 o
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

B , , AP B
KE PR <) KE P HE(E)
2 S A Y C ORI
|| REREAR S SLIA 5 B F 45T 04 7 7% | Be able to understand and 2 | BD
EEEE ﬁiu.l:éﬁ TEMR% | explain the importance of
%, Multivariate Statistics
Analyses techniques impacting
on business management
research,
2 | BEJE R AR BABRBY 48 = £ & FE R AE 89| Can apply the related A2 | BD
2, statistical software for the
analysis on management
issues,
KEPERZHE > 28HFE 2
Fe ¢ vl a = ok S E 3 ok
5 ®E P& xE = S e
1 ﬁ%ﬂﬁ‘ﬁffﬂ?x,ﬂ LRSS SR iR F4
ﬁi‘%%iﬁ %k é’?ﬁiﬁ-&&
.
2 ﬁéﬁlﬂ AR PSR BEN F A IR Y| IR 2
ya
A Mo




AFARZ RFERF o AR EFER

ALk B Rs R R

e

BARBEAEAE $Bau 4 > L TR R 25k

TRARL Y :
O IR g,
® FaEr REFTAFHOFEERY > L e~ Ar{rt g8 §
] % s
O FERK B p B AL g B o S B 0 B A R
{ [\ § ,:',fj);x; 3 ]
O R TR A AT L FRFRC IR 0 5 4 ERE R
e kAR 5 R A 1 3 EIRAT -
® iy B B BB foH AT 0 £33 & BRI g 2 L i
AN ] 3 .
O wEER AE LS FIoRB ot o E 2 0w 2 EA -
VARRA SR =i
O MRS T RBRAAL PRt REAFTRELE I fpLiFL
- A YRR AL A
¥ >y 2 iﬁ*’}ﬁ%é—ﬁ ',—i;‘xlia j—li' ¥ v 2 F 2 AT
O FHimk 7R Tro bR RAEFFEY AEE TR
i’t _ﬁ w24 \ . . . ] B
= |P A ALEe F (Subject/Topics) ®
104/02/24~ ) __
1 Introduction and Examples of Multivariate data
104/03/01
104/03/02~
2 104/03/08 Tests of Hypotheses of Means
104/03/09~ o _ _
3 104/03/15 The Multivariate Analysis of Variance
104/03/16~ o _ _
4 104/03/22 The Multivariate Analysis of Variance
104/03/23~| _ . . o
5| loasnasze | Principal Components Analysis a5 235
104/03/30~
6 B3 3%g Rk 2JE]
104/04/05 HEREE
104/04/06~ _
" Joaoas1e | Factor analysis
104/04/13~ o _
8 L04/04/19 Reliabilaty analysis
104/04/20~ ]
9 Loasoaszs | Cluster Analysis
104/04/27~ L o L
101 04/05/03 HA o % K #A -Discrimant Analysisc 24> ¥ 235
104/05/04~ . _ .
1 6a/05/10 Canonical Correlation Analysis
104/05/11~ o ] .
12| | oa/05/17 | Logistic Regression Analysis




104/05/18~ .
13 104/05/94 Path Analysis
104/05/25~ )
14 L04/05/31 Structural Equation Model
104/06/01~ )
15 104/06/07 Structural Equation Model
104/06/08~
16 L04/06/14 Applications of Multivariate Quantitative Methods to
Business Problem 4% %35
104/06/15~
17 Applications of Multivariate Quantitative Methods to
104/06/21 .
Business Problem
104/06/22~ Srom g s o b
18] eege | ARF A - B RME
ol
ARER
KERE | T BBR ETHETE)
8RB atse, RAF. EL, BEAREFLSN SPSSHEAR . 2010
¥ sk h 2 MR, GIlEAZE,

BH L BTN F R REAEAE M P RREE

#ng‘#— Fo (AP aR * 20O AR T P e (T E 2 ATKETE D )
®LFE: 200 % @FEFE: % QLI %
o T
?f?jj O RTE - 9%
TTOT | e (RREEE) 1800 %
TH3 4 4978 % 4% $u http://info.ais. thu edu tw/csp & ¢ Fib
& #F (4u :http://www. acad. tku. edu. tw/CS/main. php) # 7+ % " v & &
kJ

gJ.%%\,_p@—ri\:Jg@)\o

.o. KA A oL 2 - L 4 ° %ﬂ—’ ¥ 1 U ﬂ.é— 2 RSN 4 2 gl . RSN °
Q N = I N b

DSBS A FE el Fer pRKfE A B WER A F R LR

TLCXMIMO115 0A

4 F /x4 F 2015/1/5  11:16:15




