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The course would make student know the theory and applications of
marketing research, and statistical packages (SPSS) for modeling real
business problems to solve them. By the end of the semester, students
should be able to model real case of marketing survey (or their theses)
mathematically and explain the results exactly.




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(- ) Mznar (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CRERERE TARA S T RO 4 ) 2R

( ) R RSAR SR P AR W i 2 r;&f‘—’j s T 2 TER % PRk B
ﬂﬁi:ﬁrﬁﬁ;‘li HEC-P~AR P - 37 -

(C)FE8E TP g% $1-62 5@ TENERFEETT (b4 i TP BE &
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

() 'F%“T’Téiﬁffrgﬁﬁﬁﬁ [$REE T CDPsid ) c HARE P HREHE
D) ) SR RITEA SR T AR A o
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

i 521 (P 2) S 1 RCH ) il
i < 3 (@&~
5 PARA | (PP i
1 | AERR AR 3 28R T 359 B £ B ¥ %% | Understand and be able to 2 | BC
WE R E explain the importance and

effects of marketing survey
to business activities,

2 | REJE R 4B BAER BE X F £ W 35 B 48| Can apply the related 3 BC
% é’] i statistical software for the
analysis on marketing survey
and relative issues,
HEPHR2ZKE S ZHFE D2
B g T 4 I P EH 3 oL
Bt w5 P& xE = S e
| |BE R A T HRAT AR EFE| A 3R 4
é’? TEHEHEPZE
2 | BEJE A A8 E‘?]? LB W GRS AR| F 2

Fé‘?]ui R 21,




AFARZ RFERF o AR EFER

R EREAAZ R 2
O IRART *% EWRBREAE B4 o WL TR R 2R
VB o
= Jl.';'d\)%']‘ L’J’J; bt‘i/’}l’,j’"."&' ‘\A;\ %o ‘ﬁ’}l’x
& FuE? iL 0 ENEL ik eN kG R ET -3 Fifel g 3
B
g BIEp AEE A B IR U ERA R
O wEAR giﬁﬁ § B fopt it B R A R
BV R °
O ma b TR A RF 2 FEFRCIMRE S o F 4R R
A m o= ';’ijL* ﬂFF‘_I ﬁé}: /j\—lE f&}—i_ Fi‘ mi\g’_{i{ o
Y ) — -
O Ly ?%ﬁvﬁ%ff@'ﬁﬂ% F 3 A BRI d e 2 L i
O EiEh LE S GIORBo  E 2 A2 AR -
& miti WRESLB ol CRd 23 A TREERT A6 75
[ ERE A s P
> X g ¥ 2 Y, 5 _\\.' s 21 ¥ A AH . :‘_’ . 1 g5 &
O EFFEE 33%%%%mi#u¥&tt BAEBEH  AEE AT
® ok E R £
iF ] ‘ .
< (P W i (Subject/Topics) #ar
104/02/24~
% e
Uiowoam | T2 FRE B AR
104/03/02~
e v &5 m
2 oaozes | T ITAEBIRES B B m
104/03/09~
3 104/03/15 THRAEFE&EFRRE
104/03/16~ L.
4 104/03/22 ATy %
104/03/23~
Bk S
31 104/03/29 M &Rt
104/03/30~
5 4= ok A
6 looues | FLFITBERE
104/04/06~
8 kS
" oas0ar12 M &Rt
104/04/13~ -
81 1040419 RAEWER, ATEFOEE TR
0U04/20~| o i oy o,
9 104/04/26 Tﬁ""’}jn}“’lﬁﬁlé}] =4
104/04/27~
%\\ _/\~'&é‘
10 owosses | AT H R - XL
104/05/04~
AN
040510 FACD M T B
104/05/11~ ]
% I & N\ 5 <
2\ oa0s/17 HST o e BE A 48 B R




104/05/18~ N -
Bl s | ST AN ABELE A
104/05/25~| 10 ko 4
4000531 W 35AE FRE R F A
T04/06/00~| oo i e s N
15| L 04/06/07 W 35AE FRE E BT
104/06/08~
A
16 104/06/14 SES S
104/06/15~| 0 o
7| oes | 0T
104/06/22~ v g = .
18] eege | ARF KA - B RRE
Fﬁd@;
AL ER
HEXG | TR, BE¥EK EeEHBETFS)
THRAE--——FEH, TLE. ERR HIHE HAIEE EHFEE
K
54 % 5 R ESE -2
FLeg it ¥ P v B LL s W s o e
e B (R el v ot et e  f e (P E 2 BB RITHR)
®LFEE: 200 % @FEFFE: % @®HFFE: %
i -
f?jj ®RFE 1800 %
2l +
' &t () - %
r?r%’*% # g2 ks, st http://info.ais. tku. edu. tw/csp & d &Ik
s B (e httD.//www. acad. tku. edu. tw/CS/main. php) ¥ 7%:@ 2% [ kfr %k &
] EJ %‘L%%\’J@T?‘Ji@)‘°
MABMELRZDFTL FRYDERPE - H A EBEB AT AR -
TLCXJ1B0032 0A 4 F /x4 F 2015/1/5  11:15:24




