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This course aims to the topics of cross—culture management, such as
divergent cultural environments, Students can comprehend the importance
cross—culture management and its impacts on international. In addition, by
discussing real cases, the students also can understand the practices of
internationalization strategy and international operations of firms,
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Oded Shenkae and Yadong Luo (2007), International Business 2/e, John Wiley
&amp; Sons, Inc,

Charles W.L. Hill (2009), International Business:
marketplace 7/e, McGraw—Hill,

competing in the global
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