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This module aims to offer an entertaining course for Information
Management, It provides students a chance to appreciate what are the
essentials of the Information Management and how to analyze cases in the
text book. This course can help us to understand the essentials of the
Information Management and action in real-life organizational contexts.
Through an appreciation of existing cases, this module seeks to help
students to respond to some of these questions and to become familiar with
the principles for the Information Management and evaluation of a business
application.
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1 |[BEREAEZEARA Understanding basic 2 A
knowledge of information
management

2|9 EE EAR R R Analyzing cases of C4 B
information management

3R BAEHMAABEIN Applying information C4 D
management concepts to
existing cases
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104/02/24~ .
1 104/03/01 Introduction to the course
104/03/02~ . oo
2 104/03/08 1. The dark side of IT 2. Case: Air Canada
104/03/09~ )
3 1. IT changes the way you compete 2. Case: Cirque
104/03/15 .
du Soleil
104/03/16~ )
4 1. How fast fashion works—can it work for you too
104/03/22 .
2. Case: Zara
104/03/23~
5 1.Reengineering a Business Process 2. Case:
104/03/29 .
Amsterdam Airport
104/03/30~
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104/04/06~ . .
7 104/04/12 1. ERP-Common Myths VS Evolving Reality 2.
Case: San Diego City Schools
104/04/13~
8 104/04/19 1. A framework for CRM 2, Case: MGM Grand
Hotel (Undercover Boss)
104/04/20~ . .
9 104/04/96 1.RFID: The next revolution in SCM 2. Case: RFID
at the Metro Group
104/04/27~ Srs
01 04/05/03 W A Al
104/05/04~ . .
11 104/05/10 1. The future of shopping 2. Case: MLB
104/05/11~ . . .
12 L04/05/17 1. For Mobile Devices Think Apps not Ads 2, Case:

Bank of America:Mobile Banking




104/05/18~ ) . )

13 104/05/24 1. Social Media 2. Case: foursquare

104/05/25~ ) . )

14 L04/05/31 1. Big Data 2. Case: Luminar

104/06/01~

15 104/06/07 1. Cloud Computing 2. Case: CA Technologies
Brining the cloud to Earth

104/06/08~
16 1. Service Science and SDL 2, Case: Service
104/06/14 .
Innovation
104/06/15~ ) . .

17 L04/06/21 1. Six IT Decisions your IT people shouldnt make 2,
Investigating in the IT that makes a competitive
difference
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https://www.facebook.com/groups/1516733601884818/
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Artices and Cases from Harvard Business Review
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