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Initiate students into the real business world by covering the following
industries (based on instructor's first—hand experiences) and business
practices involved:

* international trade ( e.g. Kmart chain stores in USA)

* fast food industry ( e.g. McDonald's Taiwan)

* public relations industry

* Advertising industry

* Hi-tech intudstry ( e.g. Microsoft USA )

* media industry ( e.g. BBC, UK)
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104/02/24~
1 What's the difference between Business English and
104/03/01 . :
other English learning?
104/03/02~ ) ) . Lo .
2 104/03/08 How isBusiness English applied in different
industries ? International trade/
PR/Media/Retail/Fast
Food/Publication/Hi-tech/Tourism,etc.
104/03/09~ ) . . .
3 104/03/15 Business Sense: business psychology + marketing
104/03/16~
4 Oral Communication in Business: with
104/03/22 : .
superiors/co—workers/clients
104/03/23~ .. . .
5 104/03/29 Oral Communication in Meeting: as presenter /
facilitator /M.C./ escort interpreter.




104/03/30~ ) e . .

6 L04/04/05 Business Writing: email/report/minutes

104/04/06~ ) e .

7 L04/04/12 Business Writing: proposals /business plans

104/04/13~ ) .. . .

8 L04/04/19 Business Coordination Skills + practices

104/04/20~ i
N Los/oa/26 A % (PPT presentation and/or Speech )

104/04/27~ Sps
101 04/05/03 W A A

104/05/04~ ) .

M ow0s/0 | Business=Service //
Overview of Service Industry

104/05/11~ ) ) ) . . .
12 104/05/17 Service—oriented projects—— discussion/presentation

104/05/18~ . . .
13| u0s24 | Decision Making —-Day-to-Day work/ Project

Leader / Management Level

104/05/25~ ) Lo . .

14 L04/05/31 Business Negotiation Skills + Practices

104/06/01~| . ) ) . . .

15 Simulation of Real Business Operation + Crisis

104/06/07

Management ——Part I

104/06/08~| . ) . . . .

16 Simulation of Real Business Operation + Crisis

104/06/14

Management —— Part II

104/06/15~ . .

17 104/06/21 B K% -- Problem Solving + Crisis Management
TEST (oral test)

104/06/22~ 1
181 104/06/28 HAH AR
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Bk | HERRWESES LFEASSLE (RE)
AREIE fully participate in class discussion and presentation
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Total Business 2/ LCCI Marketing / The Eloquent Executive/ How to Get
ot kA Your Point Across in 30 Seconds/How to Write and Speak in Business

* How to write and speak in Business—— by Richard A, Kaumeyer, Jr,

* How to get your point across in 30 seconds or less ——by Milo O. Frank
* The organized executive —-by Stephanie Winston * The eloquent
executive ——by William Parkhurst
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