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The curriculum for the purpose is how to analyze needs, identify
opportunities in today's changeable and

competitive environment, Carries on the information by the scientific method
and the analysis, grasps the market pulsation and the consumer demand
immediately. The curriculum content covers the marketing research, the
marketing subject discussion and the case analysis, way of the practice

operation and importance of the marketing research in the decision—-making
process,
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ability of innovation,
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