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INTRODUCTION TO ADVERTISING
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This course will cover advertising principles and practice areas, through
lectures, discussions and examination of the way, to let the students learning
the related knowledge in the field of advertising, advertising strategy,
creative expression, public relations and media operations, and other related
matters, and to be able to have a comprehensive concept for the advertising
industry.




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(=) Tz (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

xFEPRE TP AL ~ T ()P4 | 2 4pH

( ViR B KE P RS B H 2 r;&fm s TR, e TR R PR s
ﬂﬁi:ﬁrﬁﬁ;‘li ¥HRC-P-AHZ? - 57

(Z)EHE TP A5 $1-62 5P EHEANEFKETT (bl4e iaie TP EE 5
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

(2R Ry A A REPERANWERE T k(M DPiend ) ~HARFPRFHR
DO A ) 3 P RITHES SR T ()P4 e
(Blde s T ()P 4 ) ¥ % RA ~ AD ~ BEFPE » RJ353 5] )

B i K

TEPR(P 2) tE P R(E
o3 " HEDRGES) AR B | () i

1 |ZBARRIZS
Fogdk, AR SR
OB RE 4%
) Y 1

48354 | Let the students learning the c3 | CE
5 %k 33,%1| related knowledge in the field

B ?Iﬁ, 1% ) 2| of advertising, advertising
ﬁ%%%‘z#ﬂ%/ﬁ}o strategy, creative expression,
public relations and media
operations, and other related
matters, and to be able to
have a comprehensive
concept for the advertising
industry,

%’k%iﬁ\ﬁw
T

m&‘m
isgf

KEIHRLRE > 2aE 2

B , , . . ..
KE P& b g AP e

1 |ZBARREGER
gk, AR
NRRRERAE S
HELE LR

BRAEAESN| G s HAplo ~ L - ik
5 = +




AFARZ RFERF o AR EFER

R EREAAZ R 2
& A BARFARALE RBDL S LR R Rz
' 5 R o
& g HREFTARHEDFEERY > i h ~ Aol g@r F
v ¥ ‘:\]L o
F
& FEA% Brjidgp Vg B AL g Mo i B o R RS A A
= B g 4 o
& i TR A ¥ FEEZC{CRARE S F R R
e P A R R R P -
® Bt y:ﬁt'_ BEEEAFE > TR RERT AR I DL LR
AN ] 3 .
& Hizith AE L FieRBofoi 22 L ekt BAE
VARKA S Sadz
& HiLir WMEAALB oM d 2 BEAFTRELEIpE TR
‘ 8 Y RAR R 4 o
& i%iniE i‘—;%%%ﬁviq‘%ié}éﬁ’i&ﬂigg}f\%\,gagﬁ%;;
: T
Bk e R £
P4z m % (Subject/Topics) #er
104/02/24~ L . I
104/03/01 RENM, g BHRE
104/03/02~ . . -
owoes | BEARME? - - REBEHE XM
104/03/09~ : . .
ooy | TTREVSIERE - - ARG HEAE
104/03/16~
£ E ? - —E£
104/03/22 Rt &R Fe & RLAR A
104/03/23~

BIERE - - R A LB R

104/03/29 =

104/03/30~

’ﬁij, 5= Ak =3 N "
ooy | FARITBBAED (RIR)

104/04/06~

104/04/12 SUREEEF Y St UE S DB EXKREBABRES

104/04/13~
104/04/19

104/04/20~

AR g 4 R A
Waoasz | P IREL SR £ )

104/04/27~
104/05/03

3 A

104/05/04~

L B  EAgE
104/05/10 S W Sk ) AL E

104/05/11~

E i 72 gl B LA
s | REITESRELE




104/05/18~
A-{— ﬁ:_ =4
B 0405724 v i S R 4 R A
104/05/25~
5 A
14 104/05/31 AR
104/06/01~ W s
B 0406707 FXAHA
104/06/08~
16 -
104/06/14
104/06/15~
17 -
104/06/21
104/06/22~
18 -
104/06/28
L IAHEF S RERERRAEL L EBRFER TRE FORILMGEA,
Sk | 2ERERARAECAFR, FHRORH AR
AR EE | LLERFLH/LRAE, ‘ ‘
ABRBBRFIEE, 2/ — TR B LA RETHM, FTAXLRBITESE,
KEKHG T, B
st s

\\\Xr
<l
pul"™
Sher

. BEF (JUR) , Moriarty, Mitchell, Wells¥, MR#k:F F&X

16, 20124 ;. BE %, HFg¥, RIRMBE., 2%EF, FBH LR, 20105
). BEAIZMAEEM, Fx, B it 20044 5, X EHEE Luke

Sullivan®, £ 5 532, BA EMK, 20034 ;. A, BE L5 E R
4fg;* ES TE s LR e T F S S C T S
®LFE: 150 % @FEHFE: 150 % GHPFFE 400 %
sk e
IR emiiE %
PO | et RE (B FEAE) 3800 %
r?{%‘f&i F B2k %) fen thttp://info.ais. tku. edu. tw/csp & d &It
o #F (4 http://www. acad. tku. edu. tw/CS/main. php) # 7% % " k7 % %
"E Y ;L%%p@ﬂ:?\:J@)\o

MAFWEREZNFTE o R Y LREHFF

TLEXB4A0764 0P

P AERES A F T AL o
4T/

% x4 F 2015/2/21  11:06:18




