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BUSINESS MANAGEMENT
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This course aims to introduce basic theory, practice& cases of business
management; particularly making comparison about the business model of
different industries, It is expected to help learner build the fundamentals for
advanced management courses
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Solomon, Poatsy &Martin: Better Business

Ea R X

\\\Xr
ol
bull'
Sher

2

*“L;%ii B (AP v et guie 4 (T E 2 PR R)
OLFEE: 100 % @FHFIFE:150 % GHMFFE:250 %
-
THEA | emiiFE 250 %
T | el mEY 1250 %
"HEE AP ks n Chttp://info. ais. thku. edu. tw/csp & d Fite
¥ #F (%n :http://www. acad. tku. edu. tw/CS/main. php) ¥7%:p % " k7 % ¥
]

FEEIATP e

% 1 B o = Y o2k Ry R SN 2z - Fal = 13 . o+ o
O N = " i /

><7~ /z:;?,EP{Q/z: T #F ¢ 1= -;K?,Iﬁ 5 7 % /2?7?'51'“ A FiE M g“ﬁg/z‘

TLEXB2B0481 2A

4 F /x4 F 2015/1/14  12:31:14




