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The main objectives of this course are to develop an ability to evaluate,
implement and lead effective marketing programs in service companies and
organizations, Specifically, the course will center on providing students with
the knowledge of how marketing plays a key role in the success or failure
of these organizations.
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2. Develop plans to
implement marketing
programs in service
companies that provide a
supreme customer experience
and extreme customer loyalty.
3. Understand the importance
of segment and target
research to service companies
and how to find customers
who value or need the
service,
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